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This papere

maikedibathieaawaninoiidealisim” of the era—the aftermath of the*assassiiat

King, Jr.-andiRobert Kennedy, the inauguration of Richard Nixon, and}he ongoing conflict in
Vietnam. This connection is established through the film’s absurdist presidential press
conference, the spoof game show “What’s My Sex?,” and the marketing oftaboo pro'ducts like sex

~ and drugs that %'e forbidden on commercial television. Labeled a “tack lfgar, hilarious” movie

in'the New Yorkilimes, Brand X, | contend, exposes and undermine hg echanisms of network
television’s conservative programming, the incessant flow of theimedium, and the capitalist
structure ﬁrﬁerpinning it all.

Dr Kara Carmack is Assistant Professor of Fine Arts at Misericordia University in Dallas,
PA. She specializes in modern and contemporary art and visual culture with a particular
emphasis on creative communities, gender and sexuality, media and technology, and
archives. Her current book project, titted Marginal Centers: Parties on, off, and through
Manhattan Public Access Television, 1972-1983, examines the significant role public
access television played in the creative and social lives of artists in New York City
throughout the 1970s and early 1980s.

The talk will be conducted via Zoom: https://hku.zoom.us/j/92333450296
All are welcome. No registration is required.
For enquiries, please contact Ms Lucilla Cheng via luci@hku.hk

IMAGE CREDIT: Film still from Wynn Chamberlain’s Brand X,

MODERN LANGUAGES AND CULTURES 1970.
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